H A BRI 2018 4R AbimE R R il s 7 v s 7 4
Presentation Program The AESJ 2018 Annual Meeting

IR EE~DEEFE

D KREMHCRHBIEREE N OZ BN ERIET, KRBMTRHREET 1%, BYOREOMICLTHH
% (RIS H) b LTRSS BBy s 3T S TR EZ DR) EZ 0RO TIVED TR s
BREGLET, KRH— R BOSEA T,

2) FATE R, BEER, RAF =TT R THFELEASFETHERL TSV, #iESHELREETT,

3) HEEWE, Filtyiar07 VT —var 7y AOVORMEIZLLFOTRL 2LV ET, ([atlZz@IZ &
Lz TTEEWY)
oral[at]aesjapan.sakura.ne.jp
SATHIE 5 H 16 H/KMEH T
77 ANERIL PDF 77 AN DHDZAF L0 ET, 77 AN EZIH ol E Ic o0 dFs HP BTl
FALET, 2B, BHDOT7AVOZELUEZRH R HITR T L TRV EEA,

4) RAZ—EEDOFTIEY H AR 9 D 10 BRO ISR ALY — D RE1T-> TSN,

Notice

Dear applicants of oral/poster presentation

The office asks your registration for presentation at our secretariat desk in the meeting. After the

procedures of your entry in meeting, the applicant or corresponding author is required to visit this

secretariat desk before your presentation. It will be available on 26th and 27th, May.

To applicant of oral presentation

Your presentation file (in PDF format only) must be submitted to the address below.
(Please use @ for [at])
oral[at]aesjapan.sakura.ne.jp
Due date: May 16th, 2018 (Wednesday)

You can confirm our acceptance of your presentation file at our website,

Note that any submission and change of presentation file at the venue is not allowable.

To applicant of poster presentation

Your poster must be put up on the board/place during 9:00-10:00 on 27th, May.
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(at Hokkaido University, Institute for the Advancement of Higher Education on May 27th, 2018)
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Group Time Title, Authors (*: CA)

How Domestic Product Sales Promotions Affect Consumer Food Choices after the 3.11
Earthquake and the Fukushima Incident?
*  YAMAURA Koichi (Tokyo University of Agriculture and Technology)

HANAWA PETERSON Hikaru (University of Minnesota)

1-1 11:00-11:10

Analysis of Factors of Farmers’ Use of Information Technology Equipment and Its Determinants
When Selling Agricultural Products
*  Hyangmi Yi (Rural Research Institute)

Jongtae Goh (Kangwon National University)

1-2 11:10-11:20

Does Market Demand Lead Agricultural Intensification in SSA? Evidence from New Rice Variety in

13| 112011:30 [|Ghand o
1 *  Tatsuya OGURA (The University of Tokyo)

Takeshi SAKURAI (The University of Tokyo)

Community supported agriculture (CSA) in China: Review of research

1-4 11:30-11:40 _ ) o
*  Huichen Gao (Hokkaido University,Japan)

Lei Jia (Shanghai Academy of Agricultural Sciences, China)

Agricultural Production Diversification and Poverty Reduction in Poor Ethnic-minority Areas of
China_A Case Study of Liupanshan Mountain Area

1-5 11:40-11:50 [+ Wang Lognkui (Tohoku University)

Takashino Nina (Tohoku University)

Fuyuki Katsuhito (Tohoku University)
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